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An analysis of cultural tourism publications from Google Scholar (Richards, 2018)
indicates a sharp increase in the number of papers over the past 30 years. The growth
between 2017 and 2020 was particularly sharp, which is also a function of the growing
number of tourism journals and the number of papers published in them.
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Even so, the proportion of tourism publications dealing with cultural tourism has grown
over time, from less than 1% in 1990 to over 8% in 2020. Again, the proportion of
cultural tourism publications has grown particularly sharply since 2017.

Cultural tourism publications as a percentage of
all tourism publications 1990-2020
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